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Learning when to “like it”, “post it”,
or “pin it” to meet your public health '
goals and engage your partners

http://bit.ly/2gMVq6q
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What Do We Know About Social Media?
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* Started as “lurkers”
* Now participate in social

CHILD INJURY

media in some capacity for 5 F. PREVENT

different organizations

* Facebook, Twitter,
Pinterest, Instagram

primarily L'X"Grow Up Sate

* Actively pursue knowledge

and learning on social media -
every chance we get ‘ %‘g




My boss told me
to “start using

social media.” It
IS free so |
should just jump
right in, right?

Dock Diving by Ryan
McGilchrist
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If you remember nothing
else...

o Audience

o Message

o Action

o Then select SM channel



http://bestandworstever.blogspot.com/2013/01/worst-thing-to-put-before-horse-ever.html

Have you heard the one about
a free lunch...




Knowing Your Audience
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The Big Questions
* Who or what is your audience
* Why do you want to reach them?
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Ways of Tinking About an
Audience

o By age
¢ By relationship

¢ By language spoken/country of
origin

¢ By interest or job

¢ By education level or
socioeconomic status

o By ability to influence policy or
behavior
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Child Injury
PA  Alllance
o Audience

e
e

@Pr

ion

research

Goal =s
and infor
to the fiel
research

Twitter, Y
Pinterest,

event Child Injury

o Audience = people who

work with others to
educate them on injury
prevention (researchers,
child care providers,
health departments,
PTAs, etc

Goal = sharing resources
that they can share with
their target population

o Twitter, Pinterest

e Examples

End Injury Pore
o Audience = parents/caregivers |

oy

T Nationwide Children’s Hospital

o Audience = Parents and
families who might utilize the

who want to take action to end |

injury in their families, their

community, their country

[

Goal = education on the issue, |

ideas that will empower them

to take action

o Twitter, Pinterest, YouTube,

Instagram

hospital’s services

Goal = sharing resources and
information to keep families
healthy & safe, and to educate

the community about the

hospital and the resources

they provide

Facebook, Twitter, Pinterest,

Instagram, YouTube, Vine







Message and Action

o What kind of information do you
want to share? What type of

communication do you want to
have with your followers?

¢ Make sure to discuss tone

o  WIill posts be serious or light-
hearted?

o Is the voice an adult educating or
a teen talking to peers, etc?

o What action do you want them to
take?

o Do something? Learn something?
Share? Comment? Give
feedback?

stockmonkeys.com




Different Messages for Different Audiences "

For parents and caregivers

o If you have young children and you are going to
have marijuana products in your home, keep
them locked up, away and out-of-sight -
including edibles.

For health care providers

o Tell parents and caregivers about the dangers
of marijuana products (including edibles) to
young children. Encourage them to keep these
products locked up and away and out of sight if
they are going to use them.

For industry

o Adopt child-resistant and opaque packaging to
make it more difficult for children to access
marijuana products.

For policy makers

0 Asyou craft laws on legalizing marijuana, < AP PHIL'PS RX

consider others who will be impacted by having &= 4 ASTM APPROVED
this product more readily available. Include |

child-resistant packaging in the discussion for

all products - including edibles.




Choosing Your Channels

o Now that you have
defined your audience, | a
.
determined your tone, and

decided what action you
want them to take, you can

NN ee
select which channels you m

will use.
as

o How do you know which
ones to pick?
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Facebook

o A social networking site designed
to help connect friends and family,
and to discover and share
information

o Started in February 2004

¢ December 2004 had 1 million users

¢ By 2" quarter 2015 1.49 billion
daily users

0 72% of online adults say they use
Facebook

70% of users engage daily (43%
multiple times a day.




Twitter

Twitter users exchange short
messages (tweets), which are limited
to 140 characters or less.

o0 Photos, links, and videos can all be
shared via tweets.

Launched publicly in July 2006
November 2008: 1 billion tweets/yr
Today: 316 million active users

o Over 1 billion tweets every 2 days

23% of online adults say they use
Twitter

38% of users visit Twitter daily




Pinterest

A virtual “pinboard” where you can
organize pictures, links and videos
(called “pins”).

Launched publicly in 2010
Today: 100 million users
o Over 50 billion pins created

On average, Pinterest users spend

more time on the site per visit than
- other popular social media sites
R OERERED | (14.2 minutes)
e 31% of online adults say they use
XpmERREs Pinterest
— ¢ 16% men vs 44% women

27% of users visit daily (28% weekly)




Instagram

o Photo and video sharing service
that allows you to take photos &
videos with your phone and share
with your friends and on other social
networking sites.

Launched publicly in 2010
Today: 300 million users
o Over 30 billion photos shared,
o Average user posts 2.41 per day

28% of online adults say they use
Instagram (83% younger than 50)

59% of users visit daily

o Including 35% who visit several times a day
0 Daily use has gone up 10% since September 2014




Caution

o Don'’t try to do too many at
once. Start slow.

Romember sachchamnel U

different audience. Don’t

|ust repost the same content
Jon a vgriety of different OPEN DOOH

channels. SLOWLY

That said, once you decide
on a channel, reserve
whatever handle you are
going to use across all the
SM channels (even if you
don’t plan to use them).




Where to Start

You've selected your channels, now what?

o Environmental
Scan

Journey

o Monitor _ Start

¢ Create a Social
Media Plan

o Determine Your
Posting Schedule




Environmental Scan

Drug prevention related crganizations
L k h «  ADAPAO |Alcohal and Drug Abuse Prevention Association of Ohio)
0 O O a W a, o Facebook: httpsy/feww facebook.com/pages/ADARAD-Alcohol-and-Drug-
Abuse-Prevention-Association-of-0hic/312604783307skewall

Ot h e rS i n th e The Center for Addiction Treatment (Cincinnati, Ohio)

o Facebeok: https: fwww.facebook.com/ccatsoberftimeline/
o Twitter: hitps:/ftwitter.com/ccatsober

. .
fl e I d are d O I n g Drug Free Acticn Alliance [Columbus, Ohia)
o Facebook: https:y fwww facebook.com/DrugFreefctionslliance
a e o Twitter: https://twitter.com/DrugFreeAction
t h th S M o YouTube [updated somewhat regularly):
WI I n e httpsy/fwww.youtube.com/user/DrugFresAction/videos
Ohio Youth-Led Prevention Network
h I o Twitter: https:/ftwitter.com/BeTheMajority
C an n e S yO u o Facebook: httpsy www facebook.comy/CQhio-Youth-Led-Prevention-Network-
1612950639302 74/ timelina/
h I d o Pinterest: https:/ fwww.pinterest.com/InTheMajarity/
ave Se e Cte o Instagram: https://instagram.com/bethemajority/
Recovery Resources [Cleveland, Ohic)
o Facebook: httpsy/'www.facebook.com/RecResCleveland

NY State Office of Alcoholism and Substance Abuse Services
o Twitter: https:/ftwitter.com/NYS0ASAS
o Facebook: httpsy www facebook.comy/MY5-0ASAS-131452531057 /timeline/
o YouTube: httpsy//www.youtube.comfuser/nysoasas/videos

Georgia Department of Behavioral Health and Developmental Disabilities
o Twitter: https:/ftwitter.com/dbhdd
o Facebook: hetpsy rwww facebook.com/GeorgiaDBHDD? _rdr=p
o YouTube [not updated regularly):
https://www.youtube.com/fuser/Georgia DEHDD/ videos
Vimen [updated somewhat regularly): https:/fvimeo.com/dbhdd
Google+: https://plus.google.com/+dbhdd/posts




Monitor Organizations

o What are they posting?
o What types of things have the best engagement?

o Is there an area where info is missing where you can fill a void?

( v #AddStream 4 Add Social Network

W Media Crar W DocsDoingSM
3 nytimeswell retweeted Docweighsin ConcussionLF
11:28, via p.R 11:36am via TweetDeck
s NYWW

W Injury Coan Sportsinjuries © 74
2 iPhone

Technologies That Will Disrupt #Healthcare
in the Next 5 to 10 Years - sco.lt/82TCz)

We'll have a major announcement coming
soon. If you're not signed up for our
newsletter, make sure to do so!
visitor.r20,constantcontact.com/manage
foptin?v...

Ann Barnum @Interact4Health speaks on
"The Opioid Epidemic: We can't do this

alone" @#CoalitionAcademy2015 Happy #pubday to the terrific

@DawnLerman, whose cookbook &
memoir #MyFatDad is out today!
ow.ly/SOs8b

ExSciGuide

11:17 a Twitt

A Short Walk Around the Office Can

Reverse Vascular Dysfunction Caused By
Hours at a Computer via @muhealth

1 retweet 1 favorite

NHTSAgov

11:30am via Ho

Food and coffee can be distractions, too,
Make sure your attention is focused only
on the road. #distracteddriving

2r
GaryASmithMD
1:25am via Hootsuite

Joining most other states, MA will enact a
statewide ban on sale of #e-cigarettes to
. o N/1KeO

minors b X

TIMEHealth
NICHD_NIH
11:36:

Genetic testing in newborns gets a critical
breakthrough. @TIME @AliceParkNY
@NICHD_NIH supported research:
In.is/time.com/40548...

4 retweets

3 AAPNews retweeted
healthychildren

Kids are growing up digital. Here are 10
tips to help you guide them in this digital
age. ow.ly/SQjcO

£00.gl/ySdk)7 #exphys

Iretweets 1 favorite

MomsTEAM

('

via H; e

Another personal story from one of our
readers about a coach who bullied.
ow.ly/SQByj)

MomsTEAM

11:10am via Hootsuite




Monitor Your Audience

o Where are they?

o What types of
content do they
engage with?

o Are there any
trends you can
take advantage
of?



https://www.flickr.com/photos/orangegreenblue/9570626046/in/photolist-fzHXFU-47k2pJ-d8bTP3-7gPRwV-7gTNDG-7gPRRD-oPWdNW-6hnAGR-dqTzqU-7WgeBk-7DxNKJ-7iPch1-bgSsLa-7hmWga-o8ZLuJ-9MUaE9-7Mj5oL-pirL68-aCB6S1-aCyrrz-nnutft-fWGCjU-66PzLr-aCB6cj-8mbUhE-61Zba4-5WPxLi-5Xi5nc-apLgwk-oQQCH5-58xKj7-hmNLZT-aCyqYF-aCB7du-aCyqHH-58xKhj-aCB6t1-xLJF9-r7fkp8-3rDgs-8eNoqx-pvesNY-7FDRj2-au6a1h-69iNrZ-DHpTs-5jZVAb-5Xi5t8-5Xi5uH-5XniSq

Creating a Social Media Plan

Audience

Tone

Resources needed
Implementation plan
Content creation schedule
Success Metrics
Reporting

Crisis plan

0
0
0
0
0
0
0
0




Resources Needed: Staft

Who will write posts?
Who will gather content?

Will new content be created
(videos, photos, infographics,
etc.)? If so, who needs to be
involved?

Who will be in charge of

posting
- 0 The Conference Room b
Who will monitor? Alst ’

Who will analyze & report on
performance metrics?

Role of Interns



https://www.flickr.com/photos/alist/2558767163/in/photolist-4U7mke-pqBbmY-7mpEdZ-4KiUvw-7meZEn-pzyBCZ-8WQQd2-7mf3SB-etJRXY-etFwYR-dK7RtB-7g2ZrP-fVQfhA-dKGnF9-dyRqLo-etJG5Q-etJZfE-5ZxCcc-7mc4tD-dKAVXg-8GjzqL-dyRrBG-etFw2p-fpsWzy-abXCgR-etKk9W-etG9uc-kNrN52-dKGpmo-9haUyK-8Gjz7m-eaaqzB-rvqx77-qQYLuo-mxLoqv-9ZLyfH-ac1CbQ-dKAWnv-dKGoRG-o8w7VL-8MuvLc-tUJ5Xj-6fSk9z-aCU8fe-ac1RPo-i67mUn-dJRxSv-dS2YS2-aCY41y-aCY2UY

Resources Needed: Content

o SMis like a teenage
boy — it is always
hungry

o Need to plan months in

advance for content or
it won’t happen

o Need to have a variety

o Determining how much

content you need
(different for every channel)



https://www.flickr.com/photos/baysmom3/2695799331/in/photolist-57dFdP-8QsqzU-72HyBj-9moxrU-8TAzZH-bjunLw-rkeFLT-3kCSu4-3kCRh6-wNSuir-3kHiLm-w9jao9-x5A2Mu-4ZPR7H-eT1kEB-7McHey-jSKn2H-ozh3T3-6En4an-4HiA4b-4HeoSe-4HizyJ-4HiAe9-3kCSep-x5A2Zd-w9p4LX-x6mBXi-wNKGuo-wNSzPB-wNHTms-wNJnDm-x42F99-x6Uiak-w9uGEB-x6n3WM-x42Eiw-wNKG1s-x41PtC-x5AxFN-wNKnF3-wNKBFq-x6m8jX-w9kcEm-x6m9BM-4HeoHR-bLm17H-5sJ3Q1-wNKa9s-x6T1Gn-w9jaxs

Creat Checklist

 Establish a publish
date and work “ -
backwards. ¢ January °

« What tasks need to
be done?

*  Who should be
responsible for
completing each
task?

« What is the timeline
for each task?
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Why You Need An
Approval Process

OKE

”
—— .

cannabis

Medical Culture Dispensaries Products Growing

Marijuana and Cannabis News

L.A. City Council proposes banning e-cigarettes in public

By William Breathes in News, Products Comments (0)

Friday, December 6, 2013 at 11:20 am
EDED -

Hold onto to your e-cigarettes and vape pens while you can, people,
because using them in Los Angeles might soon be banned in the same
places that prohibit lighting up regular smokes including beaches, bars
and restaraunts.

Wiweet (10 ) Submit ) Pocket 0

The L.A. City Council today will consider a new motion to be introduced
by Councilman Mitch O'Farrell that would treat electronic devices the
same way that cigarette smoking is regulated in town. LA Weekly has

more.

’ : = t"

Legislation

:

-~
)|

Global

Q search Toke of the Town

Follow Toke
of the Town
on Twitter

IT'S YOUR MOVE,

2| stcteng
feed

YOUR WAY, Zmor=r=




Approval Process

o Who has to approve any
messages/images that go
out?

What is the approval

timeline process? “‘“
Who is responsible for I\“'““
loading the information into

the SM channel once it has

been approved?

What happens in the event
of a crisis?




¢ Shnackable
content

o “Bite-size”

o Easyto
consume

¢ Shareable




Collateral Materials iquid nicotine
ma s

U nicotne c;r: iy

¢ Do you have
anything else or
could you develop
pieces that might
be helpful to your

audience?

First Child's Death From Liquid Nicotine
Reported as 'Vaping' Gains Popularity

Infographics
Fact sheets

Educational
materials

News articles
Pinterest board



http://www.nationwidechildrens.org/dance-injuries-by-the-numbers

o Easy
¢ Shareable

¢ Many free

sources

o Big impact



https://picjumbo.com/colorful-dslr-lens-close-up/
https://picjumbo.com/colorful-dslr-lens-close-up/
https://picjumbo.com/colorful-dslr-lens-close-up/
https://picjumbo.com/colorful-dslr-lens-close-up/

Low Cs Photo orces

Bing.com image search PicJumbo

Death to Stock Flickr — be mindful &
Life of Pix respectful of Creative
Unsplash Commons Licenses




What is Creative Commons?

o It is a nonprofit organization that
developed free, easy-to-use copyright
licenses that allow “the public” ways to
share their creative works and decide what

ways other people can use it.

o Check for copyrights
o Always cite as required
¢ Check TinEye.com

@ ¢Sreative
commons




o Pay attention to
the images you
are sharing

o Some you work i
with might not =~
have the same
training



https://www.youtube.com/watch?v=GFkUasPLqzQ

Promoting

o Don’t forget to let e
people know about your =T TTTTE
channels.

o Promote them on =
EVE RYTH I N G ! E;r“:“'h mmdnc::ms:;u;” AcademyI015. Loeking forward to learning froen cthers in

o Having an event? Start I ——
a hashtag so you can
track what people are
saying on SM about it.

FCoalitionAcedemy200S * -
bath" Azn Barnum & InteractdHezlth




Tracking

Don’t forget to go back to tracking.

Post Reach
Tha number of paople your pot was senved 0.

How do you define success?

o # of people attending events
Increase?

o # of fans, followers, likes, shares?

There are so many different types of
metrics. Need to find the ones that
work for your organization and build
them into your weekly reporting.

o Use the free metrics available through
the channel.

Lots of resources on how to do this.
Look it up.



Case Studies

o Individual o One day outreach

evant

CHILDREN’S
OHSU Hospital

PRINT & SOCIAL MEDIA USER GUIDE

o Project




Gary Smith

@GaryASmithMD

Pediatric emergency medicine physician,

public health practitioner, injury
prevention researcher and advocate,
husband, father

¢ Columbus, Ohio, USA
{7} Joined August 2011

My social

media
story




Why social media?



https://www.flickr.com/photos/125816678@N05/16643153894
https://www.flickr.com/photos/125816678@N05/16643153894
https://www.flickr.com/photos/125816678@N05/16643153894

How I got started?



https://www.flickr.com/photos/jakeandlindsay/5524669257

The details

o How often to post

o Where do | get my
resources/ideas?

¢ What | take into
consideration
before | post

TWEETS FOLLOWING FOLLOWERS LIKES LISTS

3,310 868 889 1 5
Tweets  Tweets & replies Media

Gary Smith ©GaryASmithMD - 4h
#8 2017 AAAM Conference Call for Abstracts now open! Submit your
’ abstract by Jan 9, 2017. bit.ly/2gzFvZ1 @AAAMFeed
* = v

Gary Smith @GaryASmithMD - Nov 28

"N You should check out the latest
eNewsletter & website for @AAAMFeed!
Great updates! bit.ly/2g7FcGG #roadsafety

N L3 1 23 ese

Gary Smith ©GaryASmithMD - Nov 28

"N What's in store for #safety policy? House
Republicans asked fed agencies to freeze
all rulemakings

House Republicans Ask Agencies to Freeze All Rulemakings
House Republicans sent a letter to every government agency asking them
to halt all rulemaking until President-elect Donald Trump takes office.

wsj.com

2










[t started with one person




Katelyn's mentor

¢ Reached out to AAP and PCI

Speaking of laundry detergent packets, Dr. Ben Hoffman at Oregon
Health Sciences University has reached out with interest in helping
one of his residents organize a social media day of action encouraging
pediatricians to tell parents to “pass on laundry packets.”







Stakeholders

o Injury prevention experts

o Trainees (residents and fellows)

o National experts

o AAP advocacy and communications staff




A “Day of Advocacy” was born

The best advice is to ask families with voung kids to not purchase the detergent
packets, which often resemble candy, and instead use liquid or powder detergent. We
want to convince them to “Pass on the Packets™

We have worked with Gary Smith and his amazing team the Center for Injury Research
and Prevention at Nationwide Children’s, as well as the AAP Communications folks,
the wonderful leadership of the AAP Section on Medical Students, Residents and
Fellowship Trainees (SOMSRFET), AAP Council on Injurv Viclence and Poison
Prevention and others to coordinate a resident day of action on JUNE 7, 2016. This
will be coordinated with a Twitter chat from the folks at Nationwide.

Our ask: Arrange an event for that dav- moming report, noon conference, continuity
clinic, whatever might work in vour program. We will send vou talking points, social
media templates (Twitter, Instagram, Facebook), infographics and other visuals-
evervthing vou will need. You help us communicate the message in a social media
storm to ask families to “Pass On Packets™. Coordinate with vour poison center, injury
center, department leadership, etc. to amplifv the voice. Imagine the power of hundreds
{if not thousands) of pediatricians and others all speaking with a strong and consistent
message!

Please respond to the following doodle poll if vou are interested- please include the
email of the best contact at vour program (vou, colleague, chief resident
etc.) http//doodle com/poll/xztSaqvabbawudfy

If this is successful, we hope to develop an action network to teach and role model
pediatrician advocacy, and do good for kids!

Hope to hear from vou!

Warmly-
Ben




A “Day of Advocacy” was born

The best advice is to ask families with voung kids to not purchase the detergent
packets, which often resemble candy, and instead use liquid or powder detergent. We
want to convince them to “Pass on the Packets™

1. Ask families with young kids to not purchase
detergent packets.




A “Day of Advocacy” was born

The best advice is to ask families with voung kids to not purchase the detergent
packets, which often resemble candy, and instead use liquid or powder detergent. We
want to convince them to “Pass on the Packets™

We have worked with Gary Smith and his amazing team the Center for Injury Research
and Prevention at Nationwide Children’s, as well as the AAP Communications folks,
the wonderful leadership of the AAP Section on Medical Students, Residents and
Fellowship Trainees (SOMSRFET), AAP Council on Injurv Viclence and Poison
Prevention and others to coordinate a resident day of action on JUNE 7, 2016. This
will be coordinated with a Twitter chat from the folks at Nationwide.

2. Key collaborators lend legitimacy to the
project.
3. Save the date!




A “Day of Advocacy” was born

The best advice is to ask families with voung kids to not purchase the detergent
packets, which often resemble candy, and instead use liquid or powder detergent. We
want to convince them to “Pass on the Packets™

We have worked with Gary Smith and his amazing team the Center for Injury Research
and Prevention at Nationwide Children’s, as well as the AAP Communications folks,
the wonderful leadership of the AAP Section on Medical Students, Residents and
Fellowship Trainees (SOMSRFET), AAP Council on Injurv Viclence and Poison
Prevention and others to coordinate a resident day of action on JUNE 7, 2016. This
will be coordinated with a Twitter chat from the folks at Nationwide.

Our ask: Arrange an event for that dav- moming report, noon conference, continuity
clinic, whatever might work in vour program. We will send vou talking points, social
media templates (Twitter, Instagram, Facebook), infographics and other visuals-
evervthing vou will need. You help us communicate the message in a social media
storm to ask families to “Pass On Packets™. Coordinate with vour poison center, injury
center, department leadership, etc. to amplifv the voice. Imagine the power of hundreds
{if not thousands) of pediatricians and others all speaking with a strong and consistent
message!

4. Here are some ideas you can use and what
we’ll provide.




A “Day of Advocacy” was born

The best advice is to ask families with voung kids to not purchase the detergent
packets, which often resemble candy, and instead use liquid or powder detergent. We
want to convince them to “Pass on the Packets™

We have worked with Gary Smith and his amazing team the Center for Injury Research
and Prevention at Nationwide Children’s, as well as the AAP Communications folks,
the wonderful leadership of the AAP Section on Medical Students, Residents and
Fellowship Trainees (SOMSRFET), AAP Council on Injurv Viclence and Poison
Prevention and others to coordinate a resident day of action on JUNE 7, 2016. This
will be coordinated with a Twitter chat from the folks at Nationwide.

Our ask: Arrange an event for that dav- moming report, noon conference, continuity
clinic, whatever might work in vour program. We will send vou talking points, social
media templates (Twitter, Instagram, Facebook), infographics and other visuals-
evervthing vou will need. You help us communicate the message in a social media
storm to ask families to “Pass On Packets™. Coordinate with vour poison center, injury
center, department leadership, etc. to amplifv the voice. Imagine the power of hundreds
{if not thousands) of pediatricians and others all speaking with a strong and consistent
message!

Please respond to the following doodle poll if vou are interested- please include the
email of the best contact at vour program (vou, colleague, chief resident
etc.) http//doodle com/poll/xztSaqvabbawudfy

5. Sign up to sign on and get more info.
(evaluation)




Developing materials

y —

o #passonpods

o #passonpackets
o #PassOnPackets
o Colors

o Data




#PassOnPackets

— THAT'S MORE THAN 31 CHILDREN PER DAY

IN JUST FOUR MONTHS,
3,795 CHILDREN 5 YEARS
AND YOUNGER WERE
EXPOSED TO SINGLE-LOAD
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22,064 CHILDREN
YOUNGER THAN 6 YEARS
OLD WERE EXPOSED TO
LAUNDRY DETERGENT
PACKETS FROM 2013
THROUGH 2014

TOTAL
EXPOSURES

#PassOnPackets

757%

THREE QUARTERS OF
THE EXPOSURES WERE
IN CHILDREN

UNDER THE AGE OF 3




UCSF Benioff SF @UCSFChildrens - Jun 9
[yerwl RT for awareness: Kids who ingest laundry detergent packets can suffer serious injury or death. #PassOnPackets

A"




v > o s L 5 vy . ” Filee > g "y > ”
£ ’ 4 r - r 2 . - - '3 >
- S TUE . . - SR r
- - » 3. A r - ot
~ X3 ’ > . ~ €4 ’ . -~
> g > . e - » ; i . ’ £is e P v
. . ¥ - . ! L3N -
¥ - - ,'. » g - _ .'. - L2 4 -
g :
g |
| | 4 ~
3 ' | Yy il
* 4 -
Fe - .
AR .
£ (gt N 4
> 2 P ot | |
> s E 0 | |
- |
= Lty o
& "y -
- v
. 245 r
s o J
| I
r | | r ’
:
’ . -
| 247,
g b
t. -
! |
Ko
| | £
| | S .
y i ’
| v . ]
) | 78, r -+
B ¥y I
| | o 2.7 Yy
v 3 -
v v [ 4 (& e
b1 | B e
sy P . A 5
- s : ~
- ’ ¥ o1 k'—
B =5 .
HRETT I, £

~verv [UEM advocacy -
N #PassOnPackets @RileyHospital Peds residents spreading the word about the dangers laundry pods pose to
EMAP™ children




Ben hoffman
@delichildrens residents! Pediatricians ask parents to #PassOnPackets. Protect kids from laundry packet
iworos ¥ ingestions
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| Tracy Brawley 2- Follow
@ TracyBrawley

Shouting it from the @OHSUDoernbecher
@OHSUNews rooftops: #PASSonPACKETSI!

9:24 AM -7 Jun 2016
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PassOnPackets results

o 32 resident programs participated
o Blog post: 1,600 readers
o 500+ #PassOnPackets tweets

o 8,000+ Facebook impressions on one
post

o 700+ clicks on bit.ly
o 2 local (Portland) news stories




LaundryPackets Twitter chat

o 216 contributors

o Hospitals, residency programs, docs and
residents, parents, and safety
organizations

o 820 tweets
¢ Reach: 550,000+

o Timeline deliveries: 2.8 million







“Using Social Media” Trainin

¢
x GrOW Up Safe GROW UP SAFE COMMUNITY NETWORK RESOURCES USING SOCIAL MEDIA JOIN US

There are many ways to interact with the families you serve. Social media is a great
outreach tool that can help you create an ongoing dialog, making it easier to share these
resources and information.

Whether you are already using social media or are just thinking about it, these short
videos (each is less than 5 minutes) can help.

Social Media Lessons

E A~
& A~~~

P B~~~

Lesson 1— What is Social Lesson 2 — Social Media Lesson 3 - Signing Up

Media? Plans

Stay In Touch

Sign up to receive notifications
when new content is added and to
keep up to date on new
happenings.

Name *

First Name Last Name

Organization *

Email Address *




o “For me, having a Twitter account is like
being registered to vote. Twitter allows me
to turn frustration into meaningful action
and to amplify not only my own voice, but
those of my colleagues, and most

Importantly, the voices of the children we
serve.”

¢ Nusheen Ameenuddin, M.D., M.P.H., FAAP
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Thank You!

Tracy Mehan Cynthia Anderson

Tracy_Mehan e Cynthia.Anderson@nationwidechildrens.org
e Tracy.Mehan@nationwidechildrens.org D 614-355-6688
[] 614-355-5877

Laura Friedenberg Gary Smith
9 Laura.Friedenberg@nationwidechildrens.org GaryASmithMD
D 614-355-6688 e Gary.Smith@nationwidechildrens.org

[] 614-355-5850

@ @CIPAInjury ‘%ﬁ% @nationwidekid

S
@ @PreventChild
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