
Supporting the National Action Plan for Child Injury Prevention



Background

Data & SurveillanceData & Surveillance

ResearchResearch

CommunicationsCommunications

Education & TrainingEducation & Training

Health Systems & Health CareHealth Systems & Health Care

PolicyPolicy

Domains of NAP



Goals for Communications Projects

Develop and use 
targeted, compelling 

and consistent 
messages

Use relevant, 
audience-specific 
communication 

channels and sources

Strengthen and 
engage local, state and 
national partnerships 

and coalitions for 
implementation



Current Situation
Silos

Focus on 1 injury area
“Accident” 

Nothing I can do Information overload



Unite

Our Vision: One Voice
Silos

Focus on 1 injury area
“Accident” 

Nothing I can do Information overload



Uniting the Voices
•Establish national coalition of partners
•Create connectionsNetwork

•Coordinate timing of prevention campaigns
•Share information and materials 

Coordination

•Focus on clear, concise, consistent messaging
•Create bank of free child injury prevention materialsCommunications

•Assemble national roster of professional 
spokespeople Expertise



How It Works

Partners

• National 
network of 
researchers, 
public health 
professionals, 
educators, 
caretakers, and 
other parties 
dedicated to 
child injury 
prevention.

• Partners agree 
to promote a 
selected injury 
topic.
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Campaign

• Partners can use 
their own 
materials or 
free, 
customizable 
resources 
available on the 
Prevent Child 
Injury website.

• Access to roster 
of available 
experts to speak 
to media and 
other interested 
parties.
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Outreach

• Public hears 
clear, concise, 
consistent 
information.

• Message 
reinforced 
through 
multiple 
sources 
promoting the 
same topic at 
the same time.

• Relevant to 
current events 
or season.
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Members
Committees

SteeringSteering

AdvisoryAdvisory

CommunicationsCommunications

Institutions

Hospitals/Medical 
Centers

Hospitals/Medical 
Centers

Departments of 
Health, Public Safety 
and Transportation

Departments of 
Health, Public Safety 
and Transportation

Universities/SchoolsUniversities/Schools

Organizations

State PTAsState PTAs

Fire DepartmentsFire Departments

Childcare CentersChildcare Centers

Individuals

ResearchersResearchers

PediatriciansPediatricians

MediaMedia

Injury Prevention 
Professionals

Injury Prevention 
Professionals



Topics Covered
TV Tip‐Overs

Child Passenger Safety

Youth Sports Injuries

Teen Driving

Safe Sleep

Toy Safety

Liquid Nicotine

Medication Safety

Portable Pools

Carbon Monoxide

Preventing Scalds

Window Falls



TV Tip-overs

The Problem:

• Every 3 weeks in the U.S., a 
child dies from a TV tip-over.

• Every 45 minutes in the U.S., a 
child is treated in a hospital 
emergency department for an 
injury received when a TV 
tipped-over on them. 

• The numbers of deaths and 
injuries from this preventable 
event are increasing. 



TV Tip-overs Toolkit



User Guide



Existing Resources



Project Materials
Newsletter Article Fact Sheet



Project Materials

 Customizable press 
release with sample 
quotes



Media Guide



Social Media



Twitter Chat



National Experts



Success
Activities
 AAP sent mailing about 

the research to 1500 
media outlets

 Partners spoke to local 
and national media 
outlets

 Members posted 
information on their 
websites

 Johns Hopkins shared 
information in their 
mobile safety center

 Incorporated into social 
media outreach for the 
week



Success
Media Highlights
 ABC News 
 BBC News 
 CBS News 
 Chicago Tribune 
 CNN 
 Detroit Free Press 
 Fox News Latino 
 Huffington Post 
 Los Angeles Times 
 MSN 
 NBC News 
 Parent Magazine 
 Reuters 
 United Press International (UPI) 
 US News and World Report 
 USA Today 



www.PreventChildInjury.org

Join Us

info@preventchildinjury.org PreventChildInj

Want to join the cause? Become a member and get updates when new 
injury prevention information and toolkits become available. 


